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The concept of greening has been part of the public
discourse for some time.

Various aspects of greening have been covered in recent
vears such as greening industrial ecosystems, greening of
processes and systems, green utopianism, life cycle
analysis, entrepreneurship, supply chain, greening being

part of social responsibility, design for environment, 50
greening and developing countries, and greening the 45
economy. “
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Greening is a topic in regards to various hydrocarbon
energy sources such as coal, oil, petroleum, greening of
various aspects of the oil business and greening electricity.
Greening of energy is seen as essential for green growth,
greening growth and a green economy.

The OECD proposed a set of indicators for greening and
green growth that are directly pertinent to energy and
greening.
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Table 1. Frequency of mentioning of different energy sources in the greening articles
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The database keyword combination used was the following: Greening
(in all fields and text) AND [one of the four newspapers] AND energy
(in all fields and text). The articles found were used for further
guantitative and qualitative content analysis if they also fulfilled the

following inclusion criteria: full text, newspapers only, English only. All
articles that fit the inclusion criteria were downloaded as PDF’s and

imported into ATLAS.ti® for qualitative analysis.
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Results:

* A hierarchy of who was given

a voice in the greening
coverage exists with
businesses mentioned the
most and government being
the next group. On the other
end of visibility the least
mentioned were people in
Inuvik, Inuit’s and

Aboriginal /First
Nation/Indigenous people.
Our study revealed that
although 88% of newspaper
articles that covered greening
also covered energy issues,
only 0.15% of the articles that
covered energy issues also
contained the term greening.
Greening was mostly framed
in economical not
environmental protection
terms

Very little was found about the
effect of business practices on
environmental performance
and the role of governments
and non-governmental
agencies in aiding the effect
of sustainable business
practices.

Conclusion:

The media investigated are not
informing the reader on the
issue of greening in a useful
manner.

The full paper with complete
references can be found at
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